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Kate Devino, Director of Public Policy 

  Learn about innovative & effective outreach methods to 
increase participation in SFSP  

 
 
 
 
 

  Sharing & Brainstorming your outreach ideas 
 
 
 
 
 

  Everyone take one outreach idea home & commit to 
implement 
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  Montana Food Bank Network 
 
 

  MFBN’s SFSP Outreach work 
 
 

  Participation in SFSP in MT 
 
 

  MFBN’s outreach materials 
 
 

  FRAC website & resources 
 
 

  Model Programs from other states 
 
 

  Small Group work: 
•  What you currently do for outreach 
•  Barriers to participation in your community 
•  What can be done to reduce barriers 
 

 

 Name, town, place of employment 
 
 Your role with SFSP  
 
 What do you hope to learn in this session? 
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  Montana’s only state-wide anti-hunger organization 
 
  Mission: End Hunger in Montana –through food acquisition and distribution, 

education and advocacy. 
 
 

  Nearly 200 Partner Agencies across the state 
•  Food pantries 
•  Senior Centers 

•  Soup kitchens 
•  Youth homes 

  Public Policy  
•  Education 
•  Outreach  

•  Advocacy 

 

 Pounds of food 
•  2010 – 8,643,775 lbs distributed 

 Clients served 
•  2007 –   88,814 clients served,  698,670 visits 
•  2010 – 175,501 clients served,  910,888 visits 
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 Research to learn about barriers  
 

 Outreach for Public Food Programs 
 

 Advocate for Policy changes  
     (e.g. Simplified Summer  
       Program to reduce paperwork) 

 

 

  Emergency food cannot meet needs 
•  Increase in need for emergency food when school is out 
 

  Work with Community groups and MFBN 
partner agencies to promote start-ups 

 

  Outreach flyers state-wide  
 

  Worked with DPHHS & OPI to provide 
       Activities Mini-grants in 2010 
 

  Summer Associate AmeriCorps VISTA at 
        11 sites 
 

  MFBN VISTA starting in July to focus on  
     SFSP and BIC expansion 
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  All times of the year are difficult 
 
  Summer is especially difficult 
 
  Kids home from school, no NSLP or SBP, parents try to 

fill the food gap 
 
  Child care costs go up in summer for working parents 
 
“My wife and I have to skip meals so that our daughter can 

eat. Summers are especially hard because she is not 
getting the school meals.” 
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Main reasons why SFSP participation was lower: 
  53% did not know about the program 
 
Other reasons: 
  Preferred to feed their kids at home 
  Transportation to program site was a problem for them 
  There was no program in their town 
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  Food Banks/ Pantries 
 

  Mobile Food Pantry 
 

  BackPacks 
 

  Community Partners 
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www.frac.org 
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 Flyers 
 Schools, Community Events, Door-to-Door, Program Partners, Grocery & 
Convenience Stores 

 Post Card Mailing 
 Mail to homes, target households with Children, multiple mailings 

 Media Partners 
 Radio & TV: 30 sec PSAs; Print media ads 

 Kick Off Event 
 Last day of school, BBQ party, Live radio remote, games, face painting, 
inflatables, raffles.  Also “Mid”-Summer Event 

 Parent Involvement / Partners & Volunteers 
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 Activities 
 Guest speakers (firefighter, farmer, local celebrity) 
 Package meals in colorful sacks 
 Make sure parents know about it 

•  Outreach plan 
 Offer better quality food 

•  Partner with a garden & serve food at site 
 Host theme weeks highlighting different types of 

food 
 Taste tests to introduce new foods 
 Mobile Meals - Picnics in the Park 
 Providing Meals for Adults 

SMALL GROUP work 
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How to get new sponsors involved? 

Kate Devino  
Director of Public Policy   

Montana Food Bank Network 

kdevino@mfbn.org   
406-721-3825 ext 231 


